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PERSON SPECIFICATION (PS)
This form lists the essential and desirable requirements needed in order to do the job.
	Job Title: 

	Senior Marketing Executive – Clinical Services and Research
	Job ref no:
	EXR-0204-26

	Grade: 

	6
	Department:
	External Relations

	Accountable to: 
	Head of Marketing and Communications
	Responsible for:

	N/A

	PS created by/ or reviewed by:
	Paul Fryer
	Date PS created/ reviewed:
	July 2026



	Evidence

	Competency
	Essential
	Desirable

	Education
	Degree level qualification in Marketing, Communications, Business or a related discipline, or equivalent professional experience. 
	Professional marketing qualification (e.g. CIM) or postgraduate qualification in a relevant subject. 

	Experience
	Significant experience in a marketing and communications role, including planning and delivering integrated marketing campaigns.

Experience of digital marketing, email marketing, website content management, SEO and social media.

Experience of producing marketing collateral and managing projects from concept to delivery.

Experience of analysing campaign performance and presenting insight-led reports using KPIs and analytics.

Experience of managing multiple stakeholders and providing professional marketing advice.

Experience of copywriting and editing content for a variety of audiences and channels.

Experience of managing external suppliers, agencies and budgets. 
	Experience of marketing within higher education, healthcare, veterinary or scientific organisations.

Experience of promoting clinical services or professional services.

Experience of marketing research activity or supporting REF submissions.

Experience of CRM systems, audience segmentation and marketing automation.

Experience of event marketing and exhibition management.


	Analysis

	Ability to interpret marketing, website and CRM data to evaluate campaign performance and identify opportunities for improvement.

Ability to undertake market research and translate findings into practical marketing recommendations.

Strong analytical skills with the ability to make evidence-based decisions.
	Experience of using advanced analytics tools and dashboards to inform strategic decision-making.

	Knowledge
	Good understanding of marketing principles and integrated campaign planning.

Knowledge of digital marketing, SEO, email marketing and content marketing best practice.

Understanding of brand management and consistent application of brand guidelines.

Knowledge of GDPR and data protection requirements relating to marketing.

Understanding of website content management and accessibility standards. 
	Knowledge of the veterinary profession, clinical referral environment or research communications.

Understanding of the Research Excellence Framework (REF).

Knowledge of CRM platforms and marketing automation systems. 

	Planning and Organisation

	Ability to manage multiple projects simultaneously while meeting competing deadlines.

Experience of planning, delivering and evaluating marketing campaigns within agreed budgets.

Excellent organisational and prioritisation skills.
	Experience of managing complex annual marketing plans across multiple stakeholder groups.

	Service Delivery
	Commitment to delivering a high-quality, customer-focused marketing service.

Ability to build effective working relationships with clinical, research and professional services colleagues.

Demonstrable commitment to continuous improvement and achieving agreed objectives. 
	Experience of working within a service-led or client-facing environment.

	Communication



	Excellent written and verbal communication skills with the ability to adapt messages for different audiences.

Excellent copywriting, proofreading and editing skills.

Ability to communicate confidently with senior stakeholders and subject matter experts.

Strong presentation and influencing skills.

Ability to build productive relationships with internal and external stakeholders. 
	Experience of media relations and public relations activity.

Experience of presenting marketing performance reports to senior management groups. 

	Initiative and Problem Solving



	Ability to work independently, use initiative and identify practical marketing solutions.

Ability to manage competing priorities and respond positively to changing organisational needs.

Demonstrable commitment to continuous professional development.
	Experience of identifying and implementing new marketing approaches, technologies or processes that improve performance and efficiency.
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